


The UNC Marketing Club
A Registered Student Organization (RSO) established at UNC Chapel Hill.
This document has a purpose of providing an overview of Executive Bylaws & Agreement to Commitment for the 2025-2026 school year.
ARTICLE I:  NAME & PURPOSE
Section A: Name – The name of this RSO shall be UNC Marketing Club.
Section B: National Affiliation and Purpose – The purpose of this organization is 
1. To create an academic community for undergraduate students to explore the field of marketing.
2. To increase undergraduate academic interest in the field of marketing
3. To foster relationships amongst our members. 
4. To create relationships between undergraduates and marketing-focused company recruiters
5. To provide value for our members in the form of educational and professional experience.
6. To develop relationships with marketing-focused companies.
7. To well-represent the Kenan-Flagler Business School through our events.
8. To instill leadership and innovation in members through the creation of a supportive community in which individual academic marketing interests can be pursued and shared.

Section C: Dissolution of Club - Because the focus of the UNC Marketing Club is based on empowering future marketing businesspeople through the facilitation of creative thinking and leadership skills, dissolution will be considered when the club no longer has an active membership population. An active membership at 50% of total membership based on seminar attendance will result in the restructuring of the academic seminar program, while 30% active membership will call for dissolution of the organization. If less than 50% of the required faculty mentors needed to support the membership population can be found for a coming semester, then restructuring or dissolution will be considered. In the event dissolution becomes necessary, material and financial resources will be distributed to the Undergraduate Business Program, pending legal consultation of the possibility of this action.
ARTICLE II:  MEMBERSHIP & DUES
Section A: Eligibility - Membership shall be open to any current undergraduate student attending UNC-Chapel Hill who properly applies to the club, full time or part time. 
Section B: Dues – There shall be an annual due of $10 per academic year, $5 per academic semester. These dues are paid via cash, check, or electronic payment to UNC Marketing Club prior to the first calendar event of the semester. Members must also pay per event that they attend which stipulate additional costs.  

Section C: Privileges -The privileges of members will be access to academic seminars of various topics both through the UNC Marketing Club and through organizations which we have membership agreements with; theoretically, this means the Advertising Club, Consulting Club, and the Sports Business Club. Additionally, members will have access to an exclusive list of internship opportunities. Lastly, membership will include staff support by administration and the professional connections of the UNC Marketing Club in developing and pursuing the independent projects previously mentioned. 

Section D: Expulsion - Due to the very minimal requirements for the club, membership can and will be revoked if an individual member violates the university’s code of conduct or displays disruptive misconduct. 
 
ARTICLE III:  OFFICERS
Section A: Officers – The officers shall consist of a President, Vice President, VP of Communications, VP of External Relations, VP of Finance, and VP of Design who will ensure members have the resources and aid required to be successful members of the club. All officers of the organization are full-time, registered students of The University of North. Carolina at Chapel Hill.
Section B: Eligibility – Officers must be full-time students attending UNC-Chapel Hill and must maintain a good academic standing.
Section C: Election – The officers shall be selected by the incumbent club President and Advisor.
Section D: Term – The officers shall serve for 1 year and their term of office shall begin at the commencement of the fall semester.
Section E: Vacancy – If a vacancy occurs in the office of Council, a special election from the Executive Board will fill the vacancy open to all members and be determined by a majority vote. 
Section F: Expulsion - If it is believed that an officer has repeatedly violated his obligations to the UNC Marketing Club through negligence or malevolence, the officer may be removed from office by a 2/3 vote of the Executive Board. The process for new officer selection will be by special selection of the President and Advisor and will be open to all members. 

ARTICLE IV:  DUTIES OF OFFICERS
Section A: CLUB CO- PRESIDENTS
Signature by Isabella Kaplan: Isabella Kaplan, 5/13/2025, (704) 221-5771
Signature by Maia Cankutaran: Maia Cankurtaran, 5/13/2025, (910) 524-8488
· Has ultimate responsibility of the well-being of all aspects of the club
· Presides over all team and club meetings
· Leads club strategy and event timeline
· Finalizes all decisions of the organization
· Oversees all operations of the organization
· Ensures that the VP of Finance files the 990 N or other required IRS tax forms each year
· Reach key student target markets on campus (all demographics, all majors!)
· Oversees planning of all events, meetings, and executive work
· Increase student engagement
· Reach key student target markets on campus (all demographics, all majors!)
Section B: VP of EXTERNAL RELATIONS 
Signature by Riya Shah: Riya Shah, 8/4/2025, (919) 971-9497
· Reports directly to the Co-Presidents 
· Responsible for communication with employers 
· Develops and maintains relationships with potential and existing corporate partners
· Organizes events with firms that are interested in our organization
· Creates professional development events
· Creates and updates the internship/full-time opportunity excel to promote amongst students
· Works with Co-Presidents to schedule meetings and events with companies 
· Oversees and manages Event Planning Chair responsibilities
· Attends all events 

Section C: VP of Operations

Signature by Layla Whitfield: Layla Whitfield, 8/5/2025 (252) 933-4499
· Reports directly to the Co-Presidents 
· Maintain attendance records of all events and meetings 
· Orders food, gets supplies, does pick ups, manages all logistics and prep for all events 
· Involved in planning speaker sessions, etc. 
· Reserves event spaces and books rooms at Kenan-Flagler 
· Attends all events

Section D: VP of MEMBERSHIP 

Signature by Trent Klinger: Trent Klinger, 8/4/2025 (704) 591-5053
· Reports directly to the Co-Presidents 
· Responsible for managing member relations 
· Works with Presidents and VP of Communications to answer member queries about:
· Signing up for the club, getting more involved, event queries, etc. 
· Plan and host social events for club members 
· Improve UNC Marketing Club member experience (apply insights from member surveys) 
· Aids with recruiting/advertising efforts
· Attends all events
Section E: VP OF COMMUNICATIONS
Signature by Ashton Beckom: Ashton Beckom, 8/4/2025 (919) 787-0148
· Reports directly to the Co-Presidents 
· Responsible for all internal club communications
· Manages club listserv
· Create and send weekly UNC Marketing Club Newsletter (meeting reminders, event promotions, internship opportunities, club news, etc.)
· Club member’s key point of contact (may delegate queries to VP of Membership)
· Works closely with all of exec 
· Updates the website, posts information, updates, and photos on it 
· Communicates updates/information in the group me 

Section F: DESIGN CHAIR
Signature by Ria Sharma: Ria Sharma, 8/5/2025, (781)-640-4696
· Reports directly to Co-Presidents and participates in designing materials for all communications matters
· Responsible for managing all club social media platforms (Facebook, Instagram, Twitter, Linked In etc.)
· Take photos of events to post on social media and promptly send photos to VP of Communications to update website
· Answer member queries on social media
· Responsible for creating and managing all media content for club channels, events, etc.
· Advertise initiatives
· Helps run club website and update visual designs and graphics (work with VP of Communications)
· Design flyers for all recruitment and events
· Participates in all events 

Section G: VP OF FINANCE
Signature by Yash Chadha: Yash Chadha, 8/14/2025, (984) 291-9477
· Reports directly to the Co-Presidents 
· Responsible for managing all club financial matters
· Develops and maintains the annual budget
· Applies for university funding (through business school and main campus)
· Accountable for all monies/funds of the organization
· Keeps the official financial records
· Reports monthly deposits and expenditures
· Manages club dues and payment collections for events 
· Reserves and pays for bus/transportation for Trek or off-campus events 
· Manages Venmo and Wells Fargo bank account
· File IRS 990N or other required IRS tax forms every year prior to transitioning and provide proof of filing to the President
· Participates in all events
ARTICLE V:  MEETINGS
Section A: Seminar Meetings – Regular seminar meetings will take place, at least once per semester, based on the availability of Executive Board members, professors, or professionals.  These meetings will be biweekly or monthly. Notice of these meetings will be provided to paying club members via email and social media channels within two weeks of the scheduled event date.  
Section B: Quorum – A quorum shall consist of 1/3 of the membership. 
ARTICLE VI:  EXECUTIVE BOARD
Section A: Responsibility – Management of this club shall be vested in an Executive Board responsible to the entire membership to uphold these bylaws.
Section B: Membership – This board shall consist of the officers as listed in Article III and the faculty advisor.
Section C: Meetings – This board shall meet monthly to discuss the overall vision of the UNC Marketing Club and ensure that the club is functioning according to the established bylaws.
ARTICLE VII:  ADVISOR
Section A: Selection – The advisor must be a full-time faculty or staff member of UNC-Chape Hill, UNC Hospitals, or an affiliated department; an emeritus UNC-Chapel Hill faculty or staff member; a UNC-CH retiree with affiliate status; or a campus minister. This member is not a voting member.  
Section B: Duties – The responsibilities of the advisor shall be to:
· Maintain an awareness of the activities and programs sponsored by the student club. 
· Meet on a regular basis with the leader of the student club to discuss upcoming meetings, long range plans, goals, and problems of the club. 
· Explain and clarify campus policy and procedures that apply to the club. 
· Maintain contact with the Student Life Office. 
· Provide direction in the area of parliamentary procedure, meeting facilitation, group building, goal setting, and program planning. 
· Assist the club treasurer in monitoring expenditures, fundraising activities, and corporate sponsorship to maintain an accurate and up-to-date account ledger. 
· Guide club leaders towards creating an environment conducive for marketing undergraduate leadership, innovation, and ingenuity
Section C: Removal from Office - If it is believed that an advisor has repeatedly violated his obligations to the UNC Marketing Club through negligence or malevolence, the advisor may be removed from office by a 2/3 vote of the board. New advisor selection will be addressed through approaching active faculty involved in the UNC Marketing Club regarding the position and will be chosen at the discretion of the UNC Marketing Club Executive Board. 
ARTICLE VIII:  BOARD
Section A: Executive Board – The executive board will consist of the ten officers. 
ARTICLE IX:  AMENDMENTS
Section A: Selection – these bylaws may be amended by a two-thirds (2/3) majority vote of the chapter membership.
Section B: Notice – All members shall receive advance notice of the proposed amendment at least five days before the meeting. 
ARTICLE X:  NON-DISCRIMINATION POLICY 

Section A.  Non-Discrimination Policy -  The Organization abides by the University of North Carolina at Chapel Hill’s Non-Discrimination Policy for Student Organizations, which states the following: Membership and participation in the organization must be open to all students without regard to age, race, color, national origin, disability, religious status or historic religious affiliation, veteran status, sexual orientation, gender identity, or gender expression. Membership and participation in the organization must also be open without regard to gender, unless exempt under Title IX. Student organizations that select their members on the basis of commitment to a set of beliefs (e.g., religious or political beliefs) may limit membership and participation in the organization to students who, upon individual inquiry, affirm that they support the organization’s goals and agree with its beliefs, so long as no student is excluded from membership or participation on the basis of his or her age, race, color, national origin, disability, religious status or historic religious affiliation, veteran status, sexual orientation, gender identity, gender expression, or, unless exempt under Title IX, gender. 
ARTICLE XI:  PROHIBITED ACTIVITIES 

Section A.  Prohibited Activities - The Organization operates for the charitable purposes described in Provision #2 of these bylaws.  It shall be nonprofit and nonpartisan.  No substantial part of the activities of the Organization shall consist of carrying on propaganda, or otherwise attempting to influence legislation.  The Organization shall not participate in or intervene in any political campaign (including the publishing or distribution of statements) on behalf of, or in opposition to, any candidate for public office.  
ARTICLE XII:  DISSOLUTION

Section A. Dissolution and Distribution of Assets - Upon the dissolution of the Organization, assets shall be distributed for one or more exempt purposes within the meaning of section 501(c)(3) of the Internal Revenue code, or corresponding section of any future federal tax code, or to the State of North Carolina for a public purpose. Any such asset not so distributed of shall be disposed of by the General Court of Justice in the county in which the principal office of the organization is then located, exclusively for such purposes or to such organization or organizations, as said Court shall determine, which are organized and operated exclusively for such purposes.                                                                                               

These Bylaws were Approved and Adopted on May 13th by Presidents Isabella Kaplan & Maia Cankurtaran for the 2025-2026 school year of UNC Marketing Club.  
Signatures all completed on ____________________________________________. 



